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[May 29, 2024] 

 

Senator Dick Durbin 

Chair 

Committee on the Judiciary 

224 Dirksen Senate Office Building 

Washington, D.C. 20510 

 

Senator Amy Klobuchar 

Chair 

Subcommittee on Competition Policy, Antitrust, and Consumer Rights 

Committee on the Judiciary 

224 Dirksen Senate Office Building 

Washington, D.C. 20510 

 

Re: Passing the AMERICA Act to protect the digital advertising ecosystem 

 

Dear Chair Durbin and Chair Klobuchar: 

 

In recent years, it has become clear that Big Tech is a threat to our society and our economy, and 

that we must combat that assault on all fronts. Digital advertising is the financial backbone of the 

internet economy, allowing businesses to reach customers and supporting critical free resources 

that struggle to monetize online, such as local journalism. To fight the domination of Big Tech in 

online advertising markets, we strongly urge the advancement of the Advertising Middlemen 

Endangering Rigorous Internet Competition Accountability (“AMERICA”) Act.1 

 

The AMERICA Act would prohibit large dominant advertising companies, like Google and 

Meta, from owning more than one part of the digital ad ecosystem. It would also require that 

advertising companies engage with customers in a fair and transparent fashion, as opposed to 

serving their supercompetitive profit interests. 

 

Just last year, on May 3, 2023, in its hearing on Competition in the Digital Advertising 

Ecosystem, the Subcommittee on Competition, Policy, Antitrust, and Consumer Rights heard 

several reasons why it should act swiftly to pass the AMERICA Act.2 Digital advertising is 

essentially an unregulated market, in which dominant companies are able to manipulate ad 

auctions and drive-up prices. Allowing a single, dominant company to own multiple parts of the 

digital advertising ecosystem allows it to gather massive amounts of data that it then uses to 

advantage its own products, rather than fairly competing in the market. 

 

While the Department of Justice, as well as private plaintiffs, have brought lawsuits against Big 

Tech companies for their monopolization in digital ad markets, those promise to be years-long 

processes with no guarantee that the outcome will serve competition. The AMERICA Act is a 

truly bipartisan solution that would stop bad actors in these important digital markets and restore 

 
1 S. 1073, 118th Cong. (2023) 
2 Competition in the Digital Advertising Ecosystem: Hearing Before the Subcomm. on Competition, Policy, 

Antitrust, and Consumer Rights, 118th Cong. (2023). 
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competition to the digital advertising space today. For these reasons, we request urgent action in 

passing the AMERICA Act. 

 

        Sincerely,  

 

 

        Heritage Action For America 

         

        American Principles Project 

 

        ACT For America 

 

        New York Young Republicans  

 

        Bull Moose Project  

 

 


